Q1 (1) Percentage of Respondents Who Drink Each Tvpe of Beverage

e Percentage of those who drink it “often”): Time Series Data
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Q4-06 Average Weekly Coffee Consumption by Each Type of Coffee: Time Series Data
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ordinary
Oeioid 304 102 104 415 122 102
Instant Coffee
single-serving pack
(e serving pack 0.34 037 0.32 0.34 045 132
whole or ground beans 270 284 275 228 239 105
in cans/bags
Reqular Cof
single~sarving drip—on 0.53 0.63 0.94 0.91 0.87 96
type - -
£00ml or mere. famiy~ 0.54 066 047 054 0.66 122
Liquid coffee
500mi or less. single~ 0.20 019 0.22 027 042 156
serving
Canned Coffee - 177 168 180 205 187 91
(cups)
5

instant coffee — ordinary bottlesire!

Regular coffes - whole or ground beans in cans/bags

Instant coffee
— single-serving pack Regular coffee —- single-serving drip-on type
(stick type/cup-type)

Liquid coffee
W (900ml or more, family-size)
Liquid coffee
o (500ml or less, single-serving)
Total respondents 2002 2004 2006 2008 2010

1003cups 1043cups 10.59cups 10.60cups  1093cups




Time Series Data
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Note: “60 + years old” means 60-69 years old in 1983-1985 and 60-79 years old since 1987
Males Females Segment

Junior/senior
high school
students

Those aged 60
and over

Male junior/senior
high school students

Men aged 18-24

Female junior/seniar
high school students

Men aged 25-39

9

Men aged

Men aged 60 and
over

Women aged 25-39

Women aged 40-59

Women aged 60 and
over

T

T

Junior Users

Senior Users

* In 2010 among women aged 18-24, the preference rate and consumption rate of coffee and

canned coffee both somewhat recovered compared to their 2008 figures. However, a look at

long-term trends shows that this demographic has not broken out of its downward trend and

therefore once again women aged 18-24 were included among junior users.




<Population and Consumption of Coffee by Segment>
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Population Coffee Consumption
Difference Difference|
2002 2004 2006 2008 2010 (2010- 2002 2004 2006 2008 2010 (2010-
2008) 2008)
JuniorSenior (Datams)
High School ‘lﬁﬂ 12761 12302 | 11.916 | 11,608 -308 51,190 | 35690 | 40200 | 33,368 | 34606 -3.781
Junior User =
(Male or Femal
81824 years | 1258 | 11ox | 115 | uizx | 1o | srax | asv | aas | sex | aas | sox | soxs
75-30 years old
3248 32,397 | 32011 | 31.430 | 30.448 —0g2 347,760 | 353,217 | 346,997 | 341,563 | 334335 -1.227
Young Core User | (Male)825-39 < <
years oid
(Female) 304% 30.3% 30.0% 20.6% 28.8% 96.9% azan 326% 3% 30.3% 2a8% TN
- 35,2 34606 | 34869 | 33895 | 32984 - 453,722 | 452646 | 472,783 | 468,194 | 1,728 13534
Middle Core User | 40-59 years old < o o
(Male or Femal
320% 324% 32.7% 31.9% N:™ 97.3% 428% 41.8% 424% 41.5% 41.5% 102.9%
- 25887 | 27,148 | 27518 | 28060 0,636 1676 207,480 | 241,381 | 254,012 | 279,807 9,568 20,761
Senior User 50-79 years old 3 >
(Male or Femal
2a2 | 254% | 256w | 270% | 2908 | tosex | 19ow | 220% | 228w | 2eex | zemw | tioex
106932 | 106,912 | 106,700 | 106,201 | 105,676 -525 1.080.152( 1,082,034( 1,114,001/1,127.932 1.160.23¢8 32,306
Total respondents
100% | 1oov | 100x | 100w | 100w - 1008 | 10os | woox | 100s | 100w -
(000cups) Ratio of  Ratio of
1200000 consumption Population
1,100,000
1,000,000
26.7% 28.0%
300,000
800,000
700,000
600,000 41.5% 31.2%
500,000
400,000
300,000
200,000 28.8%  28.8%
100,000
0 3.0% 11.0%
2002 2004 2006 2008 2010




